RAPIDADS CASE STUDY

Transforming E-Commerce

Ad Creation with Creative
Management Platform

The Opportunity
Accelerate throughput and increase digital freshness to capitalize on the surge in E-Commerce demand

An industry-leading CPG company was set out to accelerate and transform its digital creative production process.
The overall goal was to unlock the unique capabilities of its in-house creative team while empowering marketers
and salespeople who are closest to the customer to iterate rapidly in designing and delivering digital offers to
market.
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and marketers to rapidly feature new offers.
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